2026 Philanthropy Pulse  SECTOR SPOTLIGHT This Human Services Sector Spotlight is adapted

from CCS’s 2026 Philanthropy Pulse report to

°
H u m a n S e rv I Ces provide an in-depth look at the data provided by 130
survey respondents from that sector out of 618 total.
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Saw a revenue increase Acquired new donors Retained 45% or more of

NT FUNDRAISING AND PROGRAMMATIC TRENDS

REVENUE CHANGE
No change
Over half of human 12%
services nonprofits
saw an uptick in
revenue. 58% 31%
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IMPACT OF GOVERNMENT POLICIES
Negative | 55 :

Positive B 5%
Noimpact. | 29°%
Unsure | 8%

New government policies had a particularly negative
impact on fundraising in the human services sector,
which reported negative effects at a rate 11 percentage
points higher than the industry average.

Among organizations affected by government policies,
the most common changes to fundraising activities were:

TOP 3 CHANGES TO FUNDRAISING ACTIVITY

Experienced Increased Demand
for Services

Received Reduced Government
Funding

Reduced Budgets -

POWERING HUMAN SERVICES ORGANIZATIONS

Almost three-quarters (73%) of human services institutions report that
board members occasionally or frequently donate, often with a “give”
approach (47%) or a balanced “give and get” approach (44%).

BOARD FUNDRAISING EXPECTATIONS

No Formal Giving
or Fundraising Dxpectations

Yes, Both Personal Donation
and Fundraising Expectations

Yes, Minimum Personal
Donation Required

Yes, Expected to Raise . 3%
Funds from Others

FUNDRAISING OPERATIONS AND INNOVATION

DONOR ACQUISITION IN THE PAST 12 MONTHS

Decreased 12%

Not Applicable '1%

Donor acquisition held steady to the year prior (53% increase,
compared to 52% previously), and 20% of institutions report
retaining 60% or more of donors acquired during the past three
years, which suggests donor retention as an opportunity area for
human services nonprofits.

RESPONSE TO EPISODIC GIVING IN THE
HUMAN SERVICES SECTOR

Focused on Immediate Fundraising for Specific Needs _ 24%
Developed Strategies for Long-Term Donor Engagement _ 20%
Adjusted Communication Focused on Ongoing Needs _ 17%
Enhanced Donor Stewardship and Recognition Programs _ 13%
Expanding Solicitations for Unrestricted Gifts _ 13%
No Specific Response Implemented - N%

Other . 2%

Approaches to Al and
technology for the human
services organizations were
generally comparable to
nonprofits overall, with 52%

reporting a positive stance
towards Al.

new donors

INCREASE IN SERVICE DEMANDS
@ FY2025 EBFY2024 , 59

. . 55%
Housing assistance 51%
43%

Mental or behavioral health assistance 49%

ility assistance / other housing expenses m 23%
Refugee and/or migrant assistance -23% 31%

Education access and equity .8"10%
(1]

Clothing assistance '6‘3%
0

Rural community development m/"g%

Other (please specify) . ngz

6%

No increase in demand 49

a

TRENDS IN NONCASH AND
DONOR-ADVISED FUND GIVING

The majority (66%) of organizations get 20% or less of their
giving in the form of noncash assets, middling between last
year’s rate (75%) and the year prior (53%). Nearly half (49%)
of human services institutions approximate that
donor-advised funds represent 0 to 10% of their organization’s
overall giving, the most commonly-reported category,
compared to 44% overall.

While 32% of organizations increased fundraising staff, 51%
stayed the same (compared to 26% and 49% across the
industry, respectively). Over the past three years, 64% of
respondents report increasing fundraising staff pay by 1-6%,
compared to 57% overall. Human services organizations
were less likely than other nonprofits to report hiring and
staff retention challenges, at 8% and 26%, respectively.

NEW DONORS RETAINED

1% to <15%

15% to <30%

30% to <45%

45% to <60%

60% to <75%

75% to <90%

90% or more

Since FY2024, human services organizations report increased
reliance on immediate fundraising for specific needs (rising
from 19% to 24%) and a notable increase in the development
of long-term donor engagement strategies (from 12% to
20%), while fewer organizations adjusted communications
focused on ongoing needs (declining from 26% to 17%).

Most organizations (86%) reported that Fundraising engagement by
their approach to diversity, equity, and generation was representative
inclusion aligns with their religious of the overall industry, with
values, mission, and social justice goals,
and half (55%) stated that DEIl plays a engaged (63%) followed by
role in their fundraising practices. Generation X (37%).

- Baby Boomers most likely to be

EXPECTATIONS FOR THE FUTURE

Human services organizations are bracing for more

significant declines in government funding, exceeding the

overall nonprofit averages of 45% expecting decreases in

federal grants and

TOP EXPECTED INCREASES

58% Major Gifts
52% Foundations
51% Mid-Level Gifts

30% in state grants.

TOP EXPECTED DECREASES

53% Federal or National Government Grants
40% State or Regional Government Grants
23% Corporations
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