This Faith Sector Spotlight is adapted from CCS’s
2026 Philanthropy Pulse report to provide an in-depth
look at the data provided by 48 survey respondents
from that sector out of 618 total.

*Charts may not add up to exactly 100% due to rounding
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‘ /\_7' 64% Respondents representing a congregation, house of
Saw a revenue increase worship, or parish constituted the most common (49%)

type of survey participant, followed by other organizations

Q—l 62% (31%), and arch/dioceses (14%).

Acquired new donors
The three most common religious affiliations

@ 41% included Roman Catholic (54%), Jewish (14%), and
N

Retained over 60% or Anglican/Episcopal (14%).

more of new donors

URRENT FUNDRAISING AND PROGRAMMATIC
RENDS FOR FAITH-BASED INSTITUTIONS

REVENUE CHANGE FROM COST TO RAISE A $1

PRIOR FISCAL YEAR
The majority of 15% -ess than $0:10
religious No Change $0.10 to $0.24

institutions saw an
uptick in revenue.

$0.25 to $0.49

6 4 % $0.50 to $0.99

Increased

21%

Decreased

Not Sure / Do Not Measure

Faith-based organizations demonstrate high efficiency, with 20%
reporting that the cost-to-raise a dollar is less than $0.10, compared

0
IMPACT OF GOVERNMENT POLICIES SO OTHEL

No Impact
: _ FAITH-BASED PROGRAMMATIC INVESTMENTS

Yes, Negatively - The most common program area to receive investment is
mission work and outreach efforts (33%), while spreading the

Yes, Positively ' 29, gospel and dispipleghip efforts h:f\ve reduced by nearly 10
percentage points since the previous year.

AREA RECEIVING THE MOST FINANCIAL SUPPORT
@FY2025 @FY2024

. . . . . Mission Work and Outreach Efforts
A significant 63% of religious nonprofits reported no impact

of government policies on fundraising. That is nearly two Capital Projects (Building Renovations, Expansions)

e hlgher than the nonpmﬁt mdustry at large' Spreading the Gospel and Discipleship Initiatives

Seminarian Support and Clergy Development

Education and School Funding

Other

TOP 3 IMPACTS OF GOVERNMENT POLICIES

Among organizations affected by government
policies, the most common changes to
fundraising activities were:

s

TRENDS IN NONCASH AND

DONOR-ADVISED FUND GIVING

The majority (69%) of organizations get 20% or less of their
giving in the form of non-cash assets, down from the
previous year (76%). Over half (57%) of religious institutions
approximate that donor-advised funds represent 0 to 10% of
their organization’s overall giving, the most
commonly-reported category, compared to 44% overall.

30%

Reduced 4 O %
Budgets
Experienced Increased
Demand for Services

30%

Changed Programs
or Services Offered

POWERING THE MISSION

TYPES OF PASTORAL PLANNING EXERCISES AT HOUSES OF WORSHIP

M FY2025 [ FY2024 33%
oning — BOARD EXPECTATIONS
29%
No Engagement m Almost half (47%) of religious institutions report

Synod mm% that board members occasionally or frequently

Other [N donate, most commonly with a “give” model to

o 4% solicit personal donations (64%).
Consolidation Plan =5%

Letter from Worship Leader 4%
5%

Schools Study 4%
5%

Yes, Both Personal Donation
and Fundraising Expectations

While 13% of faith-based organizations increased fundraising staff, 52%
stayed the same (compared to 26% and 49% across organizations,
respectively). Over the past three years, 55% of respondents report increasing
fundraising staff pay by 1-6%, compared to 57% overall. Religious institutions
were more likely than other sectors to report limited career growth (37%) and
low pay (37%) as challenges to staff retention, but less likely to report heavy
workload as a staff retention challenge (33% versus 47% overall).

91%

No Formal Giving
or Fundraising
Expectations

Yes, Minimum Personal
Donation Required

Visioning remained the most common pastoral planning exercise year over

year, while participation in synods and other planning efforts declined slightly 2%
and a notably larger share of houses of worship reported not engaging in any Yes, Expected to
planning exercise in FY2025 compared to FY2024. Raise Funds from Others

FUNDRAISING OPERATIONS AND INNOVATION

Donor acquisition held steady to the year prior (62%

increase), and 41% of institutions report retaining 60% or PERCENTAGE OF ARCH/DIOCESE TIME ALLOCATED
more of donors acquired during the past three years. TO EACH OF THE FOLLOWING FUNCTIONS
BFY2025 FY2024
DONOR ACQUISITION IN THE
Annual l
PAST 12 MONTHS nual appe

Parish support I 12%

Capital campaigns D 11% o
(1)

19%

No Change

Planned giving engagements -GZ/%
(1]

) 1%
Other 3%

Annual stewardship appeals were widely successful, with 60% of
respondents reporting going above goal and the rest securing above
80% of goal. For arch-dioceses, this is aligned with their time
investments: 62% report focusing their time on the annual appeal,
an increase from last year of 25 percentage points.

sector were generally comparable to nonprofits overall,

ST A R R TR ¢ Approaches to Al and technology for the religious
: with 52% reporting a positive stance towards Al.

15% to <30% 11%

SO s " Faith-based institutions led the field, with 100%

45% to <60% - 11% ﬁﬁﬁf reporting that their approach to diversity, equity, and

inclusion aligns with their religious values, mission, and

soso 75 || D - social justice goals.

75% to <90% 24%
0

o In terms of generation-based fundraising, 76% of
o @Qﬂ religious institutions report engaging Baby Boomers,

90% 3%

the most common generational category, compared to
66% across sectors.

EXPECTATIONS FOR THE FUTURE

Among religious institutions, expectations skew more optimistic
than the broader nonprofit industry for many categories, with
strong anticipated growth in major gifts and planned giving and
comparatively lower concern about declines in federal grants,
compared to 45% of nonprofits overall.

TOP EXPECTED INCREASES TOP EXPECTED DECREASES
53% Deferred (Planned) Gift Commitments 16% Corporations
53% Major Gifts 14% Federal or National Government Grants
51% Mid-Level Gifts 14% Events
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