
The majority of arts and culture 
institutions saw an uptick in revenue. 

Arts and culture organizations reported greater negative impacts 
from government policies than the nonprofit sector overall. More 
than 60% reported a negative impact, compared to 47% across 
all organizations. 

Among the organizations affected by government policies, the 
most common changes to fundraising activities tcan be seen in 
the chart to the right.

Arts and culture organizations continued 
to see gains in donor acquisition, with 
two-thirds reporting an increase in new 
donors over the past year, compared to 
59% across the nonprofit industry overall. 
Over the same period, more than half 
(53%) retained over half of their new 
donors during the past three years.

Arts and culture organizations most often saw annual and campaign 
fundraising move in the same direction, with 42% reporting growth in both.

More than half (57%) of arts and culture organizations report that less 
than 20% of their giving comes from noncash assets. Most organizations 
also report minimal reliance on donor-advised funds, with 42% indicating 
that DAFs account for 0 to 10% of total giving.

A wide range of arts and 
culture organizations 
participated in this year’s 
survey. Most respondents 
represented performing arts 
organizations or museums.

NEW DONOR ACQUISITION

DONOR MIX

TOP STRATEGIES FOR 2026

Most institutions continued to draw audiences, 
though growth was less widespread than last year. 
Nearly half reported increases in visitors and 
audience members, while a larger share experienced 
declines compared to the prior year.

Subscription sales softened compared to the prior 
year. More than half of respondents do not operate a 
subscription or membership model, and among 
those that do, fewer reported increases in 
subscription sales than last year.

Arts and culture organizations report stronger board giving 
expectations than the nonprofit sector overall. Only 18% report no 
formal requirements, compared to 32% across all organizations, 
while 45% require both a personal gift and fundraising 
participation, above the sector-wide rate of 40%.

Across sectors, boards most often approach fundraising through 
personal giving. This pattern is more pronounced in arts and 
culture, where 67% report a primarily give approach, compared to 
59% across all nonprofits.

Arts and culture organizations expect a largely steady 
fundraising year. In 2026, more than half anticipate increases in 
annual appeals (53%), mid-level gifts (51%), and major gifts 
(52%). Most organizations expect other programs to stay 
consistent, including direct marketing (70%) and deferred gift 
commitments (63%).
 
To better position themselves for the future, organizations plan 
to prioritize revenue strategy and internal capacity.

CURRENT FUNDRAISING TRENDS 

IMPACTS OF GOVERNMENT POLICY
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SECTOR SPOTLIGHT

Arts & Culture
2026 Philanthropy Pulse This Arts & Culture Sector Spotlight is adapted from 

CCS’s 2026 Philanthropy Pulse report to provide an 
in-depth look at the data provided by 89 survey 
respondents from that sector out of 618 total.
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TYPE OF ARTS AND CULTURE 
INSTITUTIONS

As arts and culture organizations work to 
retain newly acquired donors, they place 
particular emphasis on in-person engagement.

Three-quarters (75%) cite regular in-person 
events as a top strategy, exceeding the 59% 
reported across the nonprofit sector overall.

As organizations expanded 
their donor base, most 
donors continued to give 
through annual recurring and 
one-time contributions.

DONOR ACQUSITION AND RETENTION

VISITORS AND AUDIENCE TRENDS  

BOARDS ENGAGEMENT 

PROJECTIONS AND PRIORITIES 

75%
Invite Them to Regular 
In-Person Events

59%
Send Targeted Digital 
Communications

37%
Arrange Individual or Small 
Group Meetings

ANNUAL AND CAMPAIGN FUNDRAISING PERFORMANCE
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TOP IMPACTS OF GOVERNMENT POLICIES
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TOP PRIORITIES FOR FUTURE POSITIONING
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*Charts may not add up to exactly 100% due to rounding
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